
AppleFest Yields Harvest of New 
Members, Contacts, Information 


Dozens Join GravenStein Club: 
Other Areas To Start Chapters 

AppleFest was very good for the netweork for support and informa- 


GravenStein Apple Ilgs Users 
Group. By operating a booth at the 
show we were able to announce our 
existence to thousands of other 
Apple-users, many of whom are 
from the Bay Area. Of those who 
live in the areas we already serve, 
over two dozen joined the club at the 
show, with about as many expected 
to join within the next month or two. 

What this means for GSAUG is 
growth! From about 50 members 
before the show to over 70 after¬ 
ward, and the likelihood of reaching 
one hundred members by the end of 
the year. 

In addition, we contacted hun¬ 
dreds of Ilgs users all over the Bay 
Area who are farther away, and are 
not likely to attend our meetings. 
Some of these may yet join us, but 
more likely will become the nuclei 
for satellite GravenStein Clubs. We 
used the opportunity of AppleFest 
to harvest names, and will use these 
lists to get new clubs up and run¬ 
ning quickly. 

Our plan is for the new clubs to 
be essentially independent, but 
linked to us and each other as a 


tion. Once the new clubs are formed 
and functioning, we won't be di¬ 
rectly involved with them any more 
than they want us to be. 

Among the possible links among 
the clubs would be an overall news¬ 
letter, with sections for each club to 
report their own news items. There 
would be general interest articles as 
well. Publishing scheduled meetings 
and events for each club would 
encourage visitations between clubs 
and help to link us all together. 




Warm Reactions 
From Big Biz: To 
Mean Support 

One of the really exciting side- 
effects of AppleFest was the warm 
welcome we got from many of the 
hardware and software companies, 
and the indication that they will 
support us in the future. It only 
makes good sense for them to be 
nice to us, of course, since we can— 
and do — influence a large number 
of users about what to use (and buy). 

We are optimistic about pre¬ 
views of upcoming software, dem¬ 
onstrations of new hard- and soft¬ 
ware, and real product demos by 
the companies themselves. These 
would be an improvement over our 
current demos, since we sometimes 
don't know the programs well 
enough to really show them off. 

Among the companies indicat¬ 
ing support were Broderbund, 
Beagle Bros., CMS, and Springboard. 

































The Good, The Bad, and the Fest 


by Robert Wolchock, President 


What does it 
all mean? I don't 
know , and neither 
does anyone else , 
including Apple. 



W ell, I went to AppleFest. I wish I 
could say that what I saw there 
left me amazed and excited, but 
mostly I went home tired, 
dazed, and a little bit sad. 

I had expected a bigger, better, new 
and improved version of last year's Fest, 
but what I got was visibly smaller and 
lacking most of the excitement of the 
1988 model. The only new item from 
Apple was the Flip-Top Mac—last year 
it was the Hc+ (not a new gs, but better 
than nothing). The software booths 
looked a lot like last year, except that 
some of the biggies were missing. In the 
hardware department, there were a few 
announcements, but not of any new and 
thrilling products for the Apple II line. 

So what does it all mean? I don't 
know. Since I was wearing a badge that 
identified me as the president of a user 
group, a number of journalist types asked 
me what I thought it all meant, and I told 
them the same thing. I don't know. 
Neither did they. 

But we all had pretty similar guesses, 
which ran something like this. Apple 
doesn't seem to know what to do with 
the Ilgs, but they know that people keep 
comparing it with the Mac. They don't 
want to compete with themselves (why 
not ... Proctor & Gamble does) so they 
keep trying to define different markets 
for the two machines. But the Macs keep 
leaking into the same markets the Ilgs is 
in — like education. 

Software developers are confused 
by all this, and seem to think that, like it 
or not, Apple is waging war on itself, 
and the Mac has the edge. As a result, the 
developers tend to want to write stuff 
for the Mac. They are encouraged in this 
by the fact that the great bulk of Apple's 
advertising budget is devoted to the Mac. 

Apple's fearles leader, John Sculley, 
was recently quoted as saying, "Apple 
will never abandon the Apple II com¬ 
puters ..." or words to that effect. Not 
many believed him, but at least he said 


it. One opinion going around is that it 
might not be such a bad thing if Apple 
dropped out and let third party devel¬ 
opers pick up the job. It might breathe 
some vitality into the marketplace. 

A lright, so what 7 s the good news? 
Well, the developers are continu¬ 
ing to turn out some great stuff for 
the education market. And there 
are always a bunch of terrific games 
being hatched. Some old standards have 
gotten new upgrades that give really 
improved performance. 

On the education front, there's a new 
Carmen Sandiego game from Broder- 
bund. This time Carmen and her VILE 
henchpersons cavort through time as 
well as all over the globe. Springboard 
offers quite a good geography quiz game 
under the name Atlas Explorer. There 
were all manner of flash-card games, 
drill-and-practice programs, and a few 
simulations, covering just about any 
subject area you could want to learn 
about. 

New games were offered by just 
about everyone, including a fast-paced 
space chase game from California games. 
Keif the Thief from Electronic Arts, vari¬ 
ous violence from Scholastic (!) Soft¬ 
ware, and many, many more. 

Two of the major players in the desk¬ 
top publishing area showed new ver¬ 
sions — Springboard Publisher and 
Publish It! continue to leapfrog over each 
other with updates of their already ex¬ 
cellent programs. Also in the same arena 
is the newer GeoPublish. All of these 
programs will enable most of us to pro¬ 
duce a more-than-respectable newslet¬ 
ter, flyer, or report. 

Possibly the best news was in the 
hardware arena, as hard-disks prolifer¬ 
ate and prices come tumbling down. It 
gets more and more necessary to have a 
hard-drive, and it's nice to see more and 
better choices on the market. 









Name That Service ... 


What's In a Name? AppleLink Is 
Now America OnLine 


A rose by any other name, and all 
that jazz! Life is change. Ap¬ 
pleLink is now known as Amer¬ 
ica OnLine. Along with the 
name, there are a few other changes, 
with more to come. 

Connect rates have been reduced (as 
of September 15) 33%, to only $4 per 
hour during the evening, and $8 per 
hour the rest of the time. That's cheap! 
These rates apply to charter member¬ 
ships, which are any memberships ac¬ 
quired before February 2, 1990. Your 
membership will cost you $5.95 per 
month (but you get a free horn- each 
month). You also get a guaranteed life¬ 
time discount of 20% on connect rates. 

America OnLine now offers unlim¬ 
ited use of the "What's New/Online 
Support" area during evening and 
weekend hours. 


AO-L's services have been reorgan¬ 
ized to be faster and more useful than 
before, with departments that divide 
services into broad interest categories. 
You can find computing and software 
answers as well as download software 
all in one area. Of course, the lively 
People Connection department still of¬ 
fers chats, conferences, game shows and 
more. 

Visit the Learning & Reference Cen¬ 
ter to access comptrehiensive on-line 
educational offerings. There's a broad 
spectrum of services and features on 
America OnLine, including on-line tu¬ 
toring by professional teachers, news 
and weather, live forums, on-line shop¬ 
ping, stock market quotes, interactive 
games, direct links to help and upgrades 
from software companies like Broder- 
bund. Electronic Arts, GEOS, Sierra On- 
Line, and many others. 


There's a broad 
spectrum of 
services and 
features on 
America OnLine 


Apple Offers Free 
Trials, Rebates 

Two big promotional packages from 
Apple could mean big opportunities for 
users. The programs, called "Free Trial 
Run" and "Cash Back" would allow 
customers who qualify for an Apple 
Credit Card to use a variety of equip¬ 
ment at no cost or obligation. 

The promotions are slated to run 
from October 14 to December 31,1989, 
and will include Apple Ilgs and Mac 
systems, printers, scanners, modems, 
and memory expansion kits. At the end 
of the Free Trial Rim customers must ei¬ 
ther purchase or return everything 
they've been trying. 

Over 80 software packages are avail¬ 
able for free trial under this same ar¬ 
rangement. 

The Cash Back program is a simple 
rebate offer, which applies to the pur¬ 
chase of computers and peripherals. 
They must be purchased at the same 


time and location and itemized on the 
same sales receipt. See your authorized 
Apple dealer for details. 

CMS Removable 
Core Hard-drive 

CMS Enhancements introduced a 
removable hard drive system for the 
Apple IIGS and He at the San Francisco 
Applefest here. The compact unit 
weighs seven pounds and consists of 
the removable cartridge and an inter¬ 
face card. The removable cartridges 
weigh about 8 ounces and can hold 44 
megabytes of data. 

Additional cartridges cost $100. The 
cartridges look much like a floppy disk 
and eject easily from the unit. 

The hard drive system, (A2S Series 
Removable) may be daisy-chained with 
other SCSI device. The system lists for 
$1,625 but was being sold on the floor 
by CMS for $799. 











I'm Out of Money So I Must Have Had Fun 


by Gary Ryan 


I saw a lot of 
people just 
walking around 
lost, same as I felt 
two years ago ... 



T his was my first Fest, and I thought 
I would relate some of my impres¬ 
sions and experiences for what¬ 
ever they're worth. Let me begin 
by saying I was a little disappointed. 
Somehow, I thought I would just be 
overwhelmed by the sheer number of 
displays. I wasn't. You could easily walk 
around the preimeter in a matter of a few 
minutes. 

At the same time, there was enough 
there to more than keep me busy for the 
three days—let alone die one day which 
was all the time I had. The few veteran 
Fest goers I talked to told me of the 
bygone Golden Fest Days, when there 
were booths and people as far as the eye 
could see. 

I didn't make it past the first booth 
without spending $200 on an Audio 
Animator from Applied Engineering. I 
also bought an Applied Ingenuity Juicer 
and two megs of RAM (for just $96 per 
meg!). I bought three pieces of software 
... all games. And I almost came home 
with a Thunderscan, but the dealer 
wouldn't bargain and my checkbook was 
beginning to run a little thin. I hope to 
have a review in the near future on all 
this neat stuff, including the Audio 
Animator, which I think is the greatest. 

Some of the things that really caught 
my eye included die Edmark Touch 
Window, the Thirdware Fingerprint GSi, 
the Talking Schoolhouse series (educa¬ 
tional software), the CM RollerMouse, 
and the HP Laser Jet Series II printer. If 
I could just win the Lotio! 

I spent a lot of time at the HyperStu¬ 
dio display trying real hard to figure out 
what the heck I could use it for. There 
was a lot of good software on display, 
and new games that will knock your 
socks off. I stopped by the CMS booth 
just to tell them I ready like my drive, 
and they sent me away with a new ROM 
chip for my SCSI on condition that I ted 
everyone in the club that CMS has a new 
ROM chip. (It works much better, and 
anyone using a SMS SCSI should be sure 



to get the upgrade from a dealer.) 

I spent about two hours at our booth 
just trying to rest my feet. In the process 
of sitting there, however, I talked to a lot 
of interesting 'Apple II Forever' people. 
I learned some good stuff and I saw a lot 
of people that were just walking around 
lost, the same as I felt two years ago 
when I first took my GS out of the box. 

I fought my way through the crowd 
by the new portable Mac and talked to 
some of the guys at the Apple booth. 
"Hey, my boss told me that I have a job 
at Apple for the next two years, and I 
work in the II division, so there's no way 
that Apple is going to drop the line, at 
least hot for two years ... ha, ha!" You 
know the story. 

To Mac or not to Mac. I got an inter¬ 
esting letter in the Audio Animator box 
from Appded Engineering. It said that 
we should ad write to Apple and the 
guys who put on the Fest and ted them 
that ad that Mac Stuff should be kicked 
out. Mac-morons have their own show, 
so stay the heck out of ours! That may be 
great except that without the Mac stuff 
there may not be enough interest to have 
any Fest. 

Besides, I bet if you should suffer the 
unmentionable and go to a Mac show 
you would find some Apple d stuff there, 
(ed. note: probably not, Gary. The infes¬ 
tation at tiie Mac shows are the NeXT 
machines!) 

So ... yes, it was worth whtie, and I 
plan to go next year. Letis just hope that 
there are as many shoplifters at the Mac 
Expo as there were at AppleFest. 




























Computer Craft 


Wide Selection of 

Hardware & Software 

♦♦♦ ♦♦♦ ♦♦♦ 

Authorized Apple Dealer 


20 % Discount to 
GmvenStein User 

Group 

Downtown San Rafael 
1300 Fourth Street (4th and C) 
415/454-3600 




Desktop Publishing • Advertising & Graphic Design 
Consulting & Training on Macintosh and Apple II 


Robert Wolchock • 415/897-9928 
PO Box 2407 • Novato, CA 94948 





































Asilomar Becomes 
Apple GS Users Network 


Reach out and 
touch someone 
digitally — call 
Apple GS Users 
Network: 
707 / 538-8129 


B y now you must be getting tired of 
the stories about the trials and 
tribulations of our troubled bulle¬ 
tin board, Asilomar 
Started shortly after the birth of the 
GravenStein User Group itself, Asilo¬ 
mar has been plagued with troubles. No 
sooner was one problem solved than 
two more would sprout up to take their 
place. Every improvement to the board 
brought a new crop of bugs, gremlins, 
and headaches. 

Recently, Asilomar added national 
networking, which brought us contact 
with hundreds of other llgs users from 
all over the United States. But again, 
every step forward was matched with 
two or three steps back. 

Sysop Terry Johnson deserves a lot 
of credit for sticking with Asilomar and 
devoting so much time and money to it. 
He finally came to the conclusion that 
most of the board's problems were the 
result, directly or indirectly, of the soft¬ 
ware being constantly altered, patched, 
revised, and monkeyed-with. All our 
custom features were translating them¬ 
selves into custom headaches! 

For the past few weeks, Asilomar 
has been down. Maybe you've noticed. 
During this time, Terry and some help¬ 
ers have been installing an entirely new 
package of software and testing it, 
module by module. By the time you read 
this it should be ready for local use, and 
by mid-November it should be ready to 
handle our national network again. 

But it's no longer Asilomar. Its new 
name is Apple GS Users Network. The 
number is still the same, and so is the 
price. The big difference (we hope) is 
that now it will work. All the time. 

Call the Apple GS Users Network 
(AGSUN?) and log on. Reach out and 
touch someone digitally. Just have your 
modem dial 707/538-8129 
























WHERE IN TIME IS 
CARMEN SANDIEGO? 


Where In Time Is Carmen Sandiego? 
Chase Carmen and her gang through 1500 
years of world history, picking up clues on 
historical events, scientific inventions and 
famous people. $44.95 


Where In The USA Is Carmen Sandiego? 
Track an escaped Carmen and her gang of thieves 
arund the USA to recover stolen treasures. 
Teaches geography, history, and logic. GS version 
$44.95 




Ancient Land of Ys 
Role-playing arcade game with 
puzzles, mysteries, battles and an 
award-winning musical score. 
Nintendo-style action and great 
graphics. $44.95 


Prince of Persia 
Action-adventure game 
with challenging puzzles, 
fast action, and lifelike 
animation from the author 
of Karateka. $34.95 


Broderbund 































We meet the 3rd 
Saturday of each 
month at 10am at 
the WestAmerica 
Bank in Petaluma 
— just south of 
the intersection of 
McDowell and E. 
Washington. 

Meeting Dates: 
October 21 
November 18 
December 16 


Officers and Contact Persons 


Robert Wolchock (President).415/897-9928 

Russ Messana (Vice President).707/763-3513 

Terry Johnson (Sysop & Treasurer).707/538-0989 

Bruce MacLeod (Secretary).415/387-5446 

Apple GS* Users Network BBS.707/538-8129 
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